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UD TO LAUNCH MAJOR MARKETING CAMPAIGN FOR GRADUATE SCHOOL 
DAYTON, Ohio -The University of Dayton is launching a major marketing campaign 
to promote the quality of its graduate school and encourage prospective students to apply 
online through a new, personalized, interactive Web site (gradadmission.udayton.edu). 
It's part of an effort to carve out a bigger share of the graduate education market. 
According to the National Center for Education Statistics, graduate enrollment is projected to 
increase 19 percent nationally between 2000 and 2013. 
Graduate education is a growing $25 million annual business for UD, according to Tom 
Skill, interim dean of the Graduate School. Graduate enrollment jumped 17 percent last year, 
and in the past five years, 36 percent of all degrees awarded at the University of Dayton were 
master's, law or doctoral degrees. Since UD officials want to cap full-time undergraduate 
enrollment at 6,600 students, the University's future growth lies in graduate education. 
"In the seven-county region around campus, the University of Dayton is seen as 
phenomenal. We have an excellent reputation, according to a graduate study market research 
survey we conducted," Skill noted. "Many people, though, see us as primarily an 
undergraduate institution. At the graduate level, we're best known for teacher education. We 
have a law school, a major research institute and 60 graduate programs. We're going to take 
our reputation and the good will associated with our name and use those to aggressively 
promote UD as a prominent and broad-based graduate institution." 
Using a stylized photo of long-distance bicyclists and the tagline, "Leader or follower, 
There's no comparison," the ad will run in newspapers and air on public television and during 
peak morning and evening drive times on National Public Radio affiliates from April through 
July. The copy describes the University of Dayton as "a vibrant learning community supporting 
business leaders, entrepreneurs, innovators and creators. Those who dare to make their ideas 
realities." Another version will be displayed on traditional billboards around the region and in 
an electronic billboard in the online edition of The Wall Street Journal. The ad also will be 
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displayed in two concourses at the Dayton airport. 
"These are not cut-and-dried ads," Skill said. "We've gone with a high-end advertising 
concept that creates a look and a feel for UD's Graduate School. The copy is intentionally left 
vague for the reader to interpret. It fits nicely into the University of Dayton's concept of 
Marianist charism and community. Community is not about everyone always leading. It's 
about making contributions that matter. Whether you decide to lead or follow, we intend to 
provide programs that are outstanding regardless of your career aspirations. It's an interesting 
twist." 
The ad doesn't focus on degrees, but qualities of successful people such as innovation, 
creativity and a spirit of entrepreneurship. "The concept is that Dayton is a community of 
inventors and problem-solvers. We're continuing that tradition," he said. 
The University of Dayton's Graduate School has produced some of the Dayton region's 
outstanding leaders, according to Skill. "There are more than 200 people in major leadership 
positions in the area who hold advanced degrees from UD. The vast majority of school 
superintendents are UD graduates. We are a very important contributor to the learning 
opportunities in the Dayton region, and we are committed to the continued development of the 
Dayton region's economy. One way you do that is through education." 
UD officials will evaluate the success of the four-month ad campaign in July, with plans 
to launch a new phase of the campaign in the fall. Nova Creative Group developed the ads, 
which are designed to drive prospective students to UD's Web site for more information. 
Skill calls UD's new graduate admission Web site "one of the best in the country" 
because it offers prospective students customized information and allows them to apply online, 
track the status of their application and establish contacts with program directors. Since UD 
introduced the site (gradadmission.udayton.edu) in the fall, applications almost doubled. 
More than 3,200 students are currently enrolled in graduate-level programs, including 
460 in the MBA program, 450 in the School of Law and 157 in Ph.D programs in Catholic 
theology, educational leadership, engineering, electro-optics and biology. The University of 
Dayton is classified as a doctoral/ research university, according to the Carnegie classification 
of institutions of higher education. It ranks among the 10 best national Catholic universities in 
the nation. 
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